September 14th, 2008



o~

/7 <—Germany (
W L%

Great Britain

,

I Environment / \
climate change

B Political problems

| Economic problems
I Unemployment

B immigration / refugees
B Social security

MG0a_10GEE_map

Sources: Greendex 2008: Consumer Choice and the Environment — A Worldwide Tracking Survey



The Attitude vs. Action Gap
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Bridging the Gap

Earth Rangers inspires children,
through the power of entertainment
and their natural bond with animals,
to positively impact their
environment.



Why Kids?

e Sophisticated In their understanding of
environmental iIssues

« Extremely interested in learning about the
environment and taking positive action

« Powerful influencers

Source: ‘Qualitative assessment of Earth Rangers, the trading card program and creative recommendations’, Decode, July 08



Which would you be more likely
to ask your parents to buy?

E it 2 3 .

Now every time you buy Frosted Now every time you buy
Flakes, money will be given fo Frosted Flakes, you wilf be
build a hospital for baby tigers enfared in a confest to win a

and other injured animals. $1,000 allowance for 1 year.

98% 42%

Kids as a Force for Positive Social Change, Just Kid Inc., KidFormation Series, Winter 2008



Powerful Influencers

_'I've got a 15-year-old daughter, and
she cares about these issues," he
said. "And iIf she cares about these
ISSues, | care about these Issues.”

Michael Dell




V The Earth Rangers Approach
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Earth Rangers Outreach



Earth Rangers in Schools

» Inspirational shows featuring

b our live animal ambassadors
__| « Developed by award-winning

' kids entertainment producers

| « Covering all 12 school boards
surrounding the GTA

* National expansion planned
for late 2009




Earth Rangers in Schools

» All-new show just launched for the 2008-2009
school year

* Incorporating professional ‘edu-actors’




Earth Rangers at the ROM

* 1.1 million visitors annually

 60-seat theatre located within
the Schad Gallery of
Biodiversity

* Featuring daily Earth
Rangers shows

 |nspirational ‘Power of One’
theme

Launching: early 2009




A Growing Program
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Earth Rangers Online



Kids and the Internet

Kids Media Habits

Watch TV J 2%
J 55%

Use the internet

] 48%

Music (not radio)

Play video games ) 45%
Listen to the radio 40%
Watcha DVD 28%

Use a cell phone 10%

Source: Tween Media Usage, Solutions Research Group and YTV Tween Report, Special Media Edition, What did you do yesterday?,

Better than TV?

Agree completely 29%
Agree somewhat 11%
Neither agree nor disagree | 27%
Disagree somewhat 23%
Disagree completely 10%

2006; Source: Level of Agreement among US Tweens that Going on the Internet is Better than Watching TV, August 2006 (% of
respondents in each group), Youth Trends, 2006, www.eMarketer.com; Note: n= 900, ages 8-11




Our Key Online Drivers

Animal Ambassador Trading Cards



EarthRangers.com

Environmentally-themed
mini-games

Information on Earth Rangers’
Animal Ambassadors

Animal trainer blogs
Youth Eco-tips

Contests

Launching: September 2008



EarthRangers.com



EarthRangers.com

Collectability... Combaetition
P ...Contests...



EarthRangers.com — Phase 2

The Virtual World

Launching: 2010



Virtual Worlds: Where Kids Are

Launched: 1999 Launched: 2005 Launched: 2007 Launched: 2005
45M registered 12M users 11M members 6M UVs per month
accounts 700K subscribers 50K new users/day 100M toys sold

Reach and Growth
e 249% of US kid/teen internet users use virtual worlds
» Usage is expected to grow to 53% by 2010

Source: Kids and Teens: Virtual Worlds Open new Universe, Marketresearch.com



Virtual Worlds



MMOGs



MMOGs

* |nnovative, massively multiplayer online game
(MMOG) with a difference:
— Environmentally themed
— Educational (but fun first)
— Collaborative missions
— Real world impact
— Innovative fundraising model
— Youth-directed philanthropy



Earth Rangers Centre

 LEED Gold certified,;
targeting Platinum and
carbon neutral by 2010

o Uses 79 percent less
energy than comparable
buildings

e Home to the World Green
Building Councill



ERC Energy Usage

Total Annual Cnergy Usage (EWhj)
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Earth Rangers Centre

e Current Technologies

— Earth tubes

— Radiant slabs

— Waste water treatment plant

— Solar photovoltaic power generation

 Planned Technologies
— Green IT data centre and infrastructure
— Wind power generation, additional solar
— Ground source heat pumps
— Additional conservation measures



Building Automation System

To Integrate and maximize the efficiency of the

following systems:
* |IT data system and workstations
« HVAC
 Lighting
o Fire
o Security
 Energy
 Water



Information Sharing

* Interactive touch screens throughout the
building

* 3D - view-only access of the building
automation system through our corporate
website



The Green Server Room Project

A model for ‘green’ IT

e Collaborative effort of companies with
demonstrated environmental leadership

« Unigue physical and virtual demonstration
site
— Extensive energy monitoring with real time
reporting
— On-site exhibits
— Online virtual demonstration site



Our Partners



Help Kids Change the World



